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About Free Night of Theater 
Free Night of Theater is the single largest national initiative aimed at bringing new audiences to America’s theaters. This year, the Theatre Communications Group anticipates giving away nearly 100,000 free tickets for theater companies in more than 800 theaters from coast to coast. 

The idea for Free Night of Theater came about during a 2003 National Conference held in response to the field-wide threat of declining audiences. The program has been designed to help stimulate attendance at live theater through an annual nationwide event and public awareness campaign. The goal is simple: for the theater community to put aside competition and work together to overcome the perceived barriers of price and time that discourage patrons from attending live shows. The idea that surfaced was even simpler: on a chosen date participating theaters would open their doors to new audience members FOR FREE. 

Free Night of Theater strives to: 
· Attract new and diverse audiences to American not-for-profit theater 

· Build future audiences by targeting new and infrequent theatergoers 

· Reach first time and non-traditional theatergoers 

· Increase awareness and diversity of American not-for-profit theater by communicating that theater is energetic and accessible to everyone and is an exciting and rewarding entertainment option 

Since its introduction in 2005, Free Night has expanded to include 650 theater companies in more than 120 participating cities. In 2008, more than 65,000 free tickets to 1,700 performances were distributed by local theaters via the program’s national interactive website, www.freenightoftheater.net. 
Free Night of Theater 2008 Audience Demographics (National Averages)
· Never visited theatre before – 74%
· Under the age of 35 – 38%

· Under the age of 45 – 60%

· Non-white – 24% 
· Less than a college education – 30%

· Income less than $50,000 a year – 37%
Why Sponsor Free Night of Theater 
· Take a leading role in a local initiative that’s part of a nationwide theater program and be seen as a supporter of the arts locally, regionally, and nationally 

· Gain access to traditional theatergoers as well as theater newcomers through brand association, promotion opportunities, and on-site marketing 

· Demonstrate your commitment as a company to your community and the arts 

�











[image: image2.jpg]@houstonartsalliance

it all starts here



